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ANSWER 4 QUESTIONS (total 100 marks)

. Perception. What are the three factors in information processing of store
atmospherics? (9 marks) Using examples, explain the positive and negative
perceptions of each (16 marks). (Total 25 marks)

. What are the differences between needs and wants? Use at least 3
examples to help you explain these differences (15 marks). How do
marketers meet needs/wants successfully (10 marks)? (Total 25 marks)

. What are the 4 main styles of learning (8 marks)? Give an example of each
(4 marks). How do marketers make use of these to positively change
consumer behaviour (13 marks)? (Total 25 marks)

. What is the key aspect of Freudian (psychoanalytical) theory? (7 marks)
What are the 3 areas it comprises (6 marks)? Explain each area using
examples (12 marks). (Total 25 marks)

. What model is used to understand attitudes and how marketers use it? (5
marks) What is it known as in marketing communications? (5 marks) Name
the three areas within the model and explain them (15 marks). (Total 25
marks)

. Explain the decision-making process for a high involvement purchase
versus a low involvement purchase (10 marks). Use examples and relevant
theory/frameworks to underpin your answer (15 marks). (Total 25 marks)

END OF PAPER
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