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Please answer THREE from the FIVE questions below.
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Please answer THREE from the FIVE questions below.

Use examples to illustrate your answers.

1. Describe the concept of market segmentation, the rationale and the goal. Which type of
market segmentation criteria are prioritized in tourism markets and why do you think that is
s0? Use examples to illustrate your answer.

2. Discuss the main aspects and importance of each of the Ps of the extended services
marketing mix (7Ps). Apply this model to a tourism organisation of your choice and
critically evaluate its effectiveness.

3. Define what is meant by distribution channels and explain the criteria that can be used for
choosing the most appropriate set of tourism distribution channels for a hotel operator.
Use examples to illustrate your answer.

4. Based on Pine and Gilmore’s (1998) Progression of Economic Value, critically discuss the
difference between service marketing and experiential marketing. Use examples to
illustrate your answer.

5. Evaluate how the main characteristics of services, are different to physical goods. What is
unique about tourism services? How do these characteristics affect the marketing of
services and especially the marketing of tourism?

END OF PAPER



